






2 Months which includes prac�cal sessions
Domain buying & Hos�ng.
Choosing ther choice of Business Domain.

WEBSITE
BUILDING

10th to PG, Gradua�on(placements)

COURSE DURATION

ELIGIBILITY

COURSE DETAILS SPECIALLY DESIGNED TRAINING PROCESS

6 Google Ads Cer�fica�ons, 1 Google Analy�cs Cer�fica�on
1 Hub spot Cer�ficaton, 1 Google Digital Unlocked Cer�fica�on,
2 Industry recognized Digital Ellanky Cer�fica�on

CERTIFICATIONS

2-5 Lakh p.a. (Fresher)  |  5-15 Lakh p.a. (Experienced)

PACKAGES 

Digital Marke�ng Lead, Digital Marke�ng Analyst, Digital Marke�ng
Execu�ve, Social Media Marke�ng Manager, Social Media Marke�ng
Head, Digital Marke�ng Manager, PPC Analyst, Copy Writer ,
Content Writer, Blogging Specialist, Email Marke�ng Lead, 
SEO Specialist,  Lead Genera�on Expert, SEO Analyst,

ROLES
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2
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4
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GoogleAdwords Credits will be provided.
Apply all the techniques on Busines Domain.

Apply all the SEO techniques learned from sessions
on Business Domain. SEO

GOOGLE
ADWORDS

Mockup Interviews, Crea�ve Resume Prepara�on.
Session on how to handle projects by your own
(Freelancing).

Facebook credits will be provided.

Apply all the techniques on Busines Domain.SMM

Making
Candidate

Ready



SESSION-01 Digital Marke�ng & Its ways

SESSION-03 Search Engine Op�miza�on

SESSION-02 Website Planning & Crea�on

Business & Target Audience 

Detailed web planning

Intelligence Act in Digital Marke�ng 

Building website using wordpress

Types of Niches 
Marke�ng department importance
Sales & marke�ng
Prac�cal business decisions
Understanding the types of audience
Types of content & usage

Website objec�ve iden�fica�on
Decision on pages required
Planning for engagement op�ons
Intelligent act move!!

Conceptualizing a website
Booking & importance of a domain
Website crea�on
Page importance in DM
Intelligent act move!!

Intelligence move!!
Process for every step

*Assignment: Prac�cal session on booking &
                          hos�ng a domain on each name

SESSION-04 Keyword Research

Keyword finaliza�on importance 

Compe�tor analysis 
Keyword Planner tools
Google sugges�ons, MOZ Planner & forums 
Mapping Keywords to website Pages
Intelligent Act Move!! 

*Assignment: Prac�cal session keyword research

Evolu�on, ways, & terminology

Search Engines Evolu�on & Growth
How Google Works 
Basics & Terminology (50 Terms)
SEO types

*Assignment: Prac�cal session on 50 terms

*Assignment: Prac�cal session on a complete
                          por�olio website/landing page

SESSIONS

APPROVED
BY INDUSTRY
EXPERTS

25+ 18+ 15+
Sessions Prac�cals Assignments

CURRICULUM



SESSION-05 Website Designing Op�miza�on

Business perspec�ve in SEO

Goals & Strategies 
Website Hierarchy Planning
Content crea�on Importance 
Site Schema & Architecture
Intelligent Act Move!!

SESSION-06 On-Page SEO

On-Page  

Basics of HTML
URL, Meta Tags, Title, H1, Images 
Crawling: XML & HTML Sitemaps, Robots.txt 
Tools: Google Search Console, Google Analy�cs 
Intelligent Act Move!! 

*Assignment: Prac�cal session on on-page

Technical website op�miza�on  

URL Architecture 
Page Speed Analysis 
Broken Links Canonicaliza�on 
301 Redirects 
Custom 404 Error Pages 
Intelligent Act Move!!

SESSION-07 Off-Page SEO SESSION-08 SEO Site Audit

Off-Page logic

 Ways Of Black linking

Understanding Google’s Logic 
Importance of Content Marke�ng

Directory Submissions 
Local Lis�ngs 
Niche Back linking via Influencers 
Press Release Op�miza�on 
Broken Link concept 
Wikipedia Way 
Moving Man Method 
Tes�monial/Review technique 
Intelligent Act Move!!

*Assignment: Prac�cal session on ways of
                          black linking

 Social, Local, Mobile (SoLoMo)

Social Media Backlinking 
Online Reputa�on Management & Influencer 
Outreach
Local SEO 
Mobile SEO best prac�ces
Intelligent Act Move!! 

Keyword finaliza�on importance 

Pre-SEO learning & SEO basics 
Prac�ce 
Specializa�ons in SEO 
Intelligent Act Move!!

*Assignment: Prac�cal session on wordpress
                          setup

On-Page & Off-Page Audit 

Tools: Screaming Frog, Moz, SEO 
Profiler, Domain Tools Audit Report 
Intelligent Act Move!!

Algorithm Updates 

Search Algorithm Overview Panda 
Penguin 
Hummingbird 
Keeping Track of Algorithm Updates 
Intelligent Act Move!! 



SESSION-09 Search Engine Marke�ng (ad-words) 

SEM, Terminology

Understanding inorganic search results 
Introduc�on to Google AdWords 
Understanding The AdWords Terminology 
Intelligent Act Move 
Understanding Adworld algorithm 
Account UI & Naviga�on 
Intelligent Act Move!!

SESSION-10 Search Campaign

SESSION-11 Display Adver�sing

SESSION-12 Video & Shopping Adver�sing

SESSION-13 Conversion Tracking

Types of search campaigns 
All features 
Crea�ng our 1st search campaign 
Doing campaign level se�ngs 
Understanding loca�on targe�ng 
Types of loca�on targe�ng 
Bidding strategy 
Intelligent Act Move!!

Mapping Objec�ves to Targe�ng Methods 
Display Ad Formats & Tools 
Addi�onal Advanced Targe�ng Op�ons 
Remarke�ng & Four Types of Remarke�ng 
Targe�ng Methods to Marke�ng Objec�ves 
Advanced Targe�ng Methods 
Intelligent Act Move!! 

About Conversion Tracking 
Measuring Campaign Performance 
Repor�ng & Op�mizing Campaigns
Intelligent Act Move!!

SESSION-14 Lead Genera�on for Business

Understanding lead genera�on 
Understanding landing pages 
Understanding thank-you page 
Landing page vs website 
Prac�ces to create a landing page 
Prac�ces to create a thank-you page 
Prac�cal exercise
Types of landing pages 
Reviewing landing pages 
A/B tes�ng & its method
Selec�ng landing pages a�er A/B tes�ng 
Conver�ng leads into sales 
Crea�ng a lead nurturing strategy 
Understanding lead funnel 
Steps in leads nurturing 
Intelligent Act Move!!

Ad Formats

AdWords for Video 
Google Shopping Ads/Product Lis�ng Ads
Retailers Need– New Adver�sing Technologies 
Google Shopping 
Features of Google Shopping
PLA’s & their Path Ads Merchant 
Centre Steps 
Shopping Campaign on Google AdWords 
Performance & Op�mize the Campaigns 
All features
Crea�ng our 1st search campaign 
Intelligent Act Move!! 



SESSION-15 Social media marke�ng 

Each pla�orm business mo�o
Demographics, Behaviors & geographics 
Hashtags, Profile Targe�ng 
Intelligent Act Move!!

SESSION-16 Facebook & Instagram Marke�ng

SESSION-17 Linkedin Marke�ng

SESSION-18 Twi�er & Pinterest Marke�ng

SESSION-19 Content crea�on, Management 

FB business terms & insights 
Prac�cal Ad Making class 
Targe�ng Scenarios & levels 
FB pixel/Exchange 
Scheduling tools usage 
Facebook Best Prac�ces 
Intelligent Act Move!!

About LinkedIn Marke�ng 
Personal Branding marke�ng method 
Brand Marke�ng 
LinkedIn Ad Process 
LinkedIn Campaigns Case Studies 
Understanding LinkedIn Best Prac�ces 
Intelligent Act Move!! 

18 types of content 
Effec�ve compelling content 
Keyword research for content ideas 
Op�mizing content for search engines 
Steps to develop authority blog 
Ways to mone�zing authority blog 
Content marke�ng
Importance of second customer 
Increasing second customer 
Understanding online influencers 
Ways to connect with online influencers 
Tools used 

SESSION-20 Online reputa�on management

Google Reviews 
Flag concept 
Nego�a�on Ways 
Counter compe�tor approach Understanding
the slow process of ORM

Understanding Twi�er & Pinterest 
Brand building with Content Strategy 
Driving Engagement method 
Op�mizing Profile &
Best Prac�ces Influencer Marke�ng 
Intelligent Act Move !!
 *Assignment: Prac�cal session on SMM



SESSION-21 Email Marke�ng

About email marke�ng
Overcoming bulk emails challenges
Se�ng up a marke�ng account 
Best pla�orms to do opt-in email marke�ng 
Email Service Providers 
Manual Email Campaigns 
Prac�cal Email campaign 
Automated Campaign with strategy 
Personalizing an Email 
Improving ROI with A/B Tes�ng 
Intelligent Act!!

*Assignment: Prac�cal session on Email 
                          Marke�ng

SESSION-22 Google analy�cs, webmaster tool

SESSION-23 Integrated digital marke�ng 

SESSION-24 Specialized topics

SESSION-25 Prac�cals & Assignments

Se�ng up accounts 
Understanding the insights 
3 levels of analysis 
Understanding the UI of Tools 
Sample report study 
Intelligent Act!!

Integrated digital marke�ng & strategy 
Ways To Integrate the pla�orms 
Crea�ng an Unescaped Loop 
Prac�cal Linkage & Case study 
OMNI Presence Technique 
Intelligent Act!!

Prac�cal sessions (18)
Assignments & case study exercise (11)

The process to Freelancer In Digital Marke�ng 
Earning Through Google AdSense 
How to become an youtuber 
About Affiliate Marke�ng
Crea�ng An Infographic Resume

 

*Assignment: Prac�cal session on Digital Marke�ng 
                          strategy












